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*This is my hometown. | enjoy riding

my bike and leaming different languages.

When walking along Laisves aléja | am

very happy when | can speak to foreign

people in their own language. In autumn,

winter and spring | usually ride a bike in

Kleboniskis forestand in summer | exercise
«. herein Laisves aléja" — Kestas
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"KAUNAS - TUROPEAN CAPITAL OF CULTURE
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Interviurile #cluj2021: Ingo Tegge
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The newly indexed cultural tempo of Kaunas' SeniGnijos © Slow ' Downtempo @ Moderate ® Dynamic
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Free Print Workshop
My Limerick, My Europe

Thomond Park
Aprﬂlét‘h 1%|Jm—3|3m

-—

A Culture & Arts Limerick

Like This Page

Get inky with #Limerick2020 Join us in Thomond
Park Stadium tomorrow from 12pm - 3pm for a
FREE print workshop. The theme of the workshop is
"My Limerick My Europe". Children get to (mis)spell
their favourite things about Limerick and Europe,
while adults get to create funny, creative or
thoughtful texts about the theme. Open to all ages.
For more details click the link
http://www.limerick2020.ie/campaigns/article/
limerick-2020-event-print-workshop.-
my-limerick-my-europe

WWW.ILOVELIMERICK.COM Limerick.ie Limerick
Youth Theatre Belltable The Lime Tree Theatre The
Limerick Spring - Festival of Politics and Ideas
Ormston House Emer Casey Eoin Barry Kate O’
Shea

s Like @B Comment & Share




A call-out
to all creatives
in Limerick

TN .
ES:& Culture & Arts Limerick
Like This Page

Have you signed the Limerick Creatives wheel yet?
#Limerick2020 wants to add 100 names to the list!
Please sign up and share! http://
www.limerick2020.ie/campaigns/article/creatives-
in-limerick

Limerick Printmakers Oliver Smith Dance Limerick

Belltable Limerick Youth Theatre Wildebeest Theatre
The Lime Tree Theatre The Gaff

s Like @8 Comment & Share
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Aktionen sind wichtiger als Kampagnen

Facebook und Website sind das Einzige, was
die Jury mitbekommt

Synergien mit bestehenden Festivals und
Veranstaltungen

Magdeburg 2025 immer und uberall ,,im
Gepack”

Im digitalen Zeitalter sagt ein Bild mehr als
1000 Worte



Bevolkerung mitnehmen heildt nicht, dass
jeder mitentscheidet

Bewerbung fir 2025 heildt: es findet nicht jetzt
statt, sondern 2025

Orchestrierung — Pulver nicht zu frih
verschielSen, Bevolkerung nicht ermuden

Keine Materialschlacht — lieber ein Fest mehr



ank you very much vielen da
ank je wel tack sa mycket grazi
mille mnogo hvala muchas gracias
merci beaucoup dziekuje bardzo
muito obrigado mnogo blogodaria
multumesc koszonom szepén
labai aciu



